October 2018 Data: Year ending June 2018

Tactical View of Reg Victoria Results

The Tactical View provides a limited snapshot of the last twelve months, however this short term view will not necessarily reflect the impact of marketing activity within the same period.
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Strategic View of Reg Victoria Results

The Strategic View allows a more accurate, longer term, ten year view of relative market performance and the consumer response to marketing strategies.
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Source: National Visitor Survey, Tourism Research Australia, 2018.  Base: Domestic visitors aged 15+. na*=Data not available.
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